


The state of affairs

Girls are committed to volunteering
but profoundly disengaged from the
political process.

Volunteering is much more accessible than politics —
it's much easier to see the difference you are making.

Everyday engagement

Girls in guiding are strongly committed to
volunteering and supporting their communities —
values and structures that are promoted by
Girlguiding UK and its programme. However, even
among this cohort of girls, traditionally among the
most active citizens in their peer group, there is
significant disengagement from both national and
local politics and campaigning.

Volunteering

Girls are more likely to volunteer, for example by
taking Guide meetings, fundraising for causes they
believe in, taking part in local conservation projects,
or acting as a mentor to younger children, than to be
involved in their communities in any other way.
Ninety-six per cent of the girls surveyed engage in
some kind of volunteering, committing an average of
two hours and three minutes a week.

Politics

By comparison, the girls surveyed — many of whom
will be able to vote for the first time in the next
general election — are detached from national and
local political processes such as supporting a political
party or local council, or participating in a student
union or school council. Less than half the numbers
who volunteer have any involvement with politics (45
per cent) and those who are engaged commit
significantly less time — an average of 25 minutes a
week. Girls become less likely to participate the older
they get, with young women over 22 being the least
likely to take part.

Campaigning

Just over half of girls report that they are not
involved at all in national and local issue-based
campaigns, such as raising awareness of important
issues, supporting national pressure groups, or trying
to set up or save local amenities. Only two fifths are
actively engaged with campaigning, committing an
average of 26 minutes a week.

Volunteering: are girls happy with their level of involvement?

Local or Campaigning for local
national politics

or national issues

Trends over time

A third of girls believe lack of involvement in politics
is becoming more acute over time and state that they
are less involved in politics than their parents’
generation. Just one in six feel they are more
engaged (16 per cent), while two fifths feel
engagement has plateaued (41 per cent). A quarter
think they are less involved in campaigning than their
parents (24 per cent), half feel that engagement has
stayed the same (48 per cent) and 18 per cent believe
they are more involved. However, engagement with
volunteering is on the rise, with three fifths believing
they are more involved than their parents (59

per cent).

Aspirations

When asked about what would motivate them to
take part in politics, a quarter stated that they were
either not involved now, or would not want to be in
the future. It is also clear that much more needs to be
done to maintain girls’ interest after they have

I'd like to be more
involved

Volunteering in the
local community

I'd like to be less
involved

| want to keep the
same level of
involvement as

| have now

Not stated

become engaged. One in six of those who do take
part (14 per cent) would like to reduce their current
level of involvement.

Yet with the right approach, there is clearly
substantial scope for change. Over a quarter would
like to participate more in national or local politics
(28 per cent), while over a third would like to be
more involved in campaigning (36 per cent). And girls
also emphasised their keen appetite for volunteering.
Around half would like to get even more involved
than they are already (47 per cent).
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Motivations
and barriers

Notching up CV points is many girls'
biggest motivation for volunteering,
but making the world a better place is

high on their agenda too.

We then set out to examine why it is that even girls
who are so engaged with volunteering are
disillusioned with politics and campaigns. We asked
them about their motivation for taking part and
about what is preventing them from getting
involved.

Getting stuck in?

Volunteering

Girls’ principal motive for volunteering is CV points —
with three fifths naming it as their top reason for
getting involved (61 per cent).

But community spirit has not fallen by the wayside
and today’s girls do still believe they can do their bit
to change the world. Three fifths also say they
volunteer because it feels good to help people (59
per cent), and almost half explain that they help out
because they think it is important to try and change
the big issues in the world and feel that if something
is important to them they should do what they can to
change it (45 per cent). Over half volunteer because it
is fun (56 per cent).

Clubs and societies

And fun is also at the root of why girls take part in
clubs, named by two fifths as the chief reason they
get involved. More than a third participate because
they want to do their fair share (36 per cent), while
many see it as fending off boredom - as something
that fills their time (30 per cent) and is better than
other things (26 per cent). Looking ahead, a quarter
think that getting involved will look good on their CV.

Politics

Among the smaller number of girls currently involved
with politics, the key driver behind the engagement
of one in ten is the desire to try and change the big
issues in the world and the belief that if you feel that
something is important you should do what you can
to change it. This is closely followed by its impact on
their career prospects (six per cent).

Campaigning

Doing good is also the principal inspiration for
campaigning, with almost a fifth citing achieving
change as their incentive for getting involved
(17 per cent).

Or bowing out?

Politics

Over a quarter of girls attribute their lack of
engagement in politics to insufficient information
about how and why they should take part (27 per
cent). Yet scepticism also plays its part, with the
remaining top five reasons for disengagement -

for example that it is not worth the effort, that they
have more important things to do and that it won't
make any difference - all indicating disenchantment
with politics and cynicism about its impact. One in six
(15 per cent) also say that there are no worthwhile
organisations in their area.

Campaigning

Lack of information is also the main disincentive for
campaigning, named by 26 per cent. Here, however,
practicalities — that they cannot get transport (14 per
cent), they don’t want to give up the time (13 per
cent) and that they don’t have the money (11 per
cent) — are seen as more of a deterrent than doubts
about the impact of their activities.

Volunteering

Girls feel better informed about volunteering, and
the main barrier — cited by a quarter (24 per cent) -
is the feeling that they do enough already.
Inadequate transport is also cited by almost a fifth
(17 per cent) and lack of funds by one in ten.

Clubs or societies

It is also money that prevents many girls from taking
part in clubs or societies. A quarter say they cannot
afford to get involved (24 per cent) while almost a
fifth (17 per cent) cannot find the transport to get
them there. The feeling that they do enough already
also discourages a fifth (22 per cent).
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The issues
that matter

Girls are more likely to get
behind the wider issues than
to engage with their local

communities.

There needs to be a focus on issues
that affect young people directly.

Issues

The desire to make a difference to the lives of girls,
women and young people is the main reason why
today’s young women get involved with politics,
campaigning and volunteering.

The most inspiring issue was felt to be stopping
domestic violence against women and children,
named by over half of the respondents. Speaking out
against young people and gangs who carry knives
came second, named by 46 per cent, followed by
standing up against bullying (39 per cent), making
sure women have the same career opportunities as
men (36 per cent) and combating the pressure on
young women to have sex before they are ready

(33 per cent).

A ban on the airbrushing of models was named by
around a quarter (27 per cent), as was fighting for
equal pay (25 per cent).

Citizenship

We then asked girls to think about what elements

of their own day-to-day behaviour — in their own
communities and beyond — would make them a good
citizen. Girls were asked what tasks girls should have
to undertake if Girlguiding UK were to introduce a
good citizenship badge.

Overall, raising money for charities and causes and
standing up for someone who is getting bullied were
seen as amongst the best indicators of good
citizenship.

However, awareness of political issues — remembering
the name of their MP, knowing how many states
there are in the EU, being able to name the largest
ethnic minority in the UK or knowing the year that
women were given the vote — was seen as less
important, as was day-to-day civic engagement such
as picking up litter, helping people cross the road or
taking energy-saving measures like turning off

the lights.

€ Young e
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What are the top issues for
today’s girls and young
women?

When we asked girls about the issues they cared about

most, they wanted to:

® Stop domestic violence against women and children

(52 per cent).

® Speak out against young people and gangs who carry

knives (46 per cent).
® Stand up against bullying (39 per cent).

® Make sure women have the same opportunities as

men in their careers (36 per cent).

® Combat the pressure on young women to have sex

before they are ready to do so (33 per cent).
® Tackle climate change (31 per cent).
® Say ‘no’ to drugs (31 per cent).

® Put an end to the airbrushing of models’ photos in

fashion magazines (27 per cent).

® Reduce the amount of debt developing countries owe

to the developed world (27 per cent).

® Fight for equal pay between women and men

(25 per cent).

When we asked girls what challenges a Girlguiding UK

Citizenship Award should involve, they chose:

® Going on a sponsored run or walk to raise money for a good

cause (54 per cent).
Standing up for someone who’s getting bullied (36 per cent).

Writing to your local MP about an issue you really care about

(31 per cent).

Going door-to-door, selling something like a Poppy, wristband,
badges or ribbons, to raise money for a charity or cause

(23 per cent).

Buying something like a Poppy, ribbon, or wristband to show

support for a charity or cause (22 per cent).

Turning off the lights when you are the last person to leave

the room (14 per cent).

Voting in elections as soon as you are old enough

(13 per cent).

Knowing how many member states are in the European

Union (12 per cent).

Making sure TVs and computers at home are not left on

standby when they are not being used (11 per cent).

Picking up litter dropped by someone else and putting it in
the bin (9 per cent).
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A call to

action

A group of young women
came together to examine
the findings of the research
and develop a call for
action.

Politics needs to have more of a presence in
the forums that young people really use like
blogs, chat rooms and social networking sites.

Girls and young women in guiding have reviewed the
research findings and developed a call to action for
the Government, political parties, policy makers and
the media. The Plan for Political Participation outlines
how each of these groups can play its part in
addressing political disengagement, getting more
young people involved with the political processes
that affect their lives, and demonstrating how politics
can be integral to their role as active citizens.

The group called for new legislation, enshrined in a
Youth Green Paper, outlining fresh policies to engage
young people. Girls felt that compulsory political
education in schools — presented in a style and tone
that would appeal to young people and overcome
the perception that politics is remote, boring and
elitist — was vital to motivating young people.

Younger MPs, more women in politics, celebrity
role-models and advocates who appeal to their
demographic were seen as key to reaching people of
their age. Committing political parties to setting
annual targets for offering work experience
placements to 14- to 21-year-olds was seen as an
important way of giving young people access to a
world that can often seem remote and daunting.

Girls advised that voting via the technology they use
every day, particularly text messages and the Internet,
should be allowed in order to prevent young people,
particularly those away from home in further or
higher education, being put off or confused by
logistics.

¢

More youngdMiBs
would showsthat politics is
relevantf@yioling people.?

The group also pressed for young people to be
given greater access to politics via the media,
recommending the appointment of youth
correspondents by national media outlets, and the
introduction of a monthly young people’s political
press conference, giving under-21s the chance to
interview politicians about issues they believe to be
important.

Finally, girls called for UCAS points to be awarded for
active citizenship in order to formalise its value
among universities, employers and the world beyond.

Inspiring tomorrow’s voters:
A Plan for Participation from
Girlguiding UK

1. We call on the Government to consult young people on a
new Youth Green Paper to set out an action plan for youth

engagement. This would, for example:
© make political education compulsory in secondary schools

@ sign up a well-known figure as Minister for Young People to

advocate political participation

@ appoint a panel of young ambassadors to tour schools and

motivate pupils

@ give young people a say about the issues that affect them
directly

@ set local MPs an annual target for school visits.
2. We call on all political parties to:

@ set annual targets for offering work experience placements

to 14- to 21-year-olds

@ publish ‘Young People’s Manifestos” which explain key

policies on their terms

@ ensure that every shortlist of prospective candidates includes

one person under 25.

3. We call on the Electoral Commission to promote new pilot
schemes for text and online voting to make participation

more accessible to young people.

4. We call on the national media to give young people

opportunities to question politicians by:

© appointing a youth correspondent — someone under 21 — to

conduct interviews about issues affecting young people

@ arranging a monthly young persons’ press conference with

key politicians.

5. We call on UCAS and universities to award and recognise

points for active citizenship.
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Thanks

Girlguiding UK would like to thank the following
individuals and organisations for their contribution to
this report:

All the Senior Section members, their parents
and the volunteer Leaders who took part in the
research.

The British Youth Council and the Fawcett
Society for their expertise and advice in
developing this report.

Populus Limited for conducting the research and
analysing the headline findings.

Champollion Communications Consultancy for
assistance with the research and the report’s
development.

The Girlguiding UK Young Members Panel and
all the young women at Innovate for their
assistance in developing the research.
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Political outsiders: we care, but will we vote?

We found that today’s girls and young
women care passionately about a wide
range of issues. But very few believe that
politics can help them achieve the changes
they look for. Active citizenship: Girls shout
out! represents an urgent call for change
and as such makes essential reading for

all those who want to give young people

a voice on the issues affecting their

lives today.
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